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Background

• Previously teams of students wrote a 3,000 - word report about a 
marketing relationship (45%)
• Analysis of the current situation
• Suggestions for improvement
• Included primary and secondary sources of information

• Potential risk of AI - generated content starting 2023/2024
• Related risk of student use of AI without understanding its limitations
• Risk of some students using AI while others were unfamiliar with its capabilities
• Ongoing issues related to free-riding

• An end-of-term exam (45%)
• In an exam hall
• Four essays in 3 hours
• Open book, but no electronic devices
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This component balances the fact that 
the new coursework assessment does 
not require students to write long-form 
narrative.



Assessing processes and outputs
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2017-2022
Report
• Focus on outcomes 

and results
• AI generated material 

could provide this 
quite easily

• Limited reference to 
process - except for 
the methods section 
for primary research

2023/2024
Presentation Slide
• Outcomes/outputs 

are limited in length 
• They become a 

vehicle for oral 
assessment

Audit trail
• Focus on process & 

the inter-
relationships 
between different 
data sources

• Emphasis on real-
world activity; 
decisions and 
iterations



A ‘Step’ from an audit trail
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Results

Triangulation ImplicationsTask Prompt Result

• Long-narratives 
were not required, 
but not penalised

• Some students 
chose to provide 
‘links’ to their 
chatgpt 
conversations

• Some distinction 
grade audit trails 
had no reference to 
Gen AI 
• This possibility 

was stressed at 
the outset

Source

Petrassi-De-Grenet, A. (2023) Used with permission.

What do younger 

generations in the US want 

in promotion strategies? 

Which channels are most 
effective to reach them? 



Samples of prompts

• Google extension
• Please list the most significant competitors for the xxx market. For each give me their target 

customer and price range.
• Google scholar / LSE library extension

• Could you please help me find academic literature focusing on xxx aspect of buyer behaviour
• Business consultant

• Analyse potential segments that xxx brand should focus on?
• What are the characteristics of beginners and professionals in xxx product class

• Textbook substitute
• Explain the xxx model for communications
• Can you provide a practical example in which the model is used for evaluating the 

effectiveness of a promotional campaign?
• Theory application

• What do you think can be refined in the model I created using xxx theory [provides outline of 
theory]
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Student slide
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• Use of endnotes to 
link with audit trail

• Guidance not to 
have a text-heavy 
slide

• 2-minute 
presentation 
(without aids)

• 2 minutes for Q&A 
(without aids)

• ‘Failsafes’
• recorded audio 
• Q&A at another 

time etc.

Kusian-Taylor, M. (2023) Used with permission.
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